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1.1. KoanyecTtBO 3aKa30B B anpesne

87 MnH -5% +38%

B anpene K MapTy K anpento 2024

B cpegHem B cyTkM 2 806 Tbic. 3aKa30B (-5% K mapty 2025 r.)

34echb M ganiee yYNTbIBAKOTCA 3aKa3bl Yepes MHTEPHET-MarasuHbl U Cy»Kbbl 4OCTaBKM NPOAYKTOB NUTaHuA (ana AHaeKkc.Eaa u [lennsepu yumTbIBAOTCA TONbKO
3aKa3sbl M3 MarasmHOB W He Y4MTbIBAIOTCA 3aKa3bl U3 PECTOPAHOB), @ TaK}Ke 3aKa3bl Yepes CepBUChI IKCMNPECC-A0CTaBKU YHUBEPCAIbHbIX MAaPKeTN/1encos
PocT 3a mecAL, cuMTaeTcss OTHOCMTE/IbHO OLEHOK 3a NpeablAyLLniA MecaLl, KOTOPble MOMN BbITb YTOYHEHbI HAa OCHOBE HOBbIX MOCTYMUBLUNX AaHHbIX




6.3. MporHo3: o6bem pbiHKa 2025

Konnuecrso 3akasos O6bem oHNnauH-NpoaaxK™
(npoz2Ho3, 2025 - 12M) (npoz2Ho3, 2025 - 12M)
1,1 mnpa .., 1,6 TpnH
3a rop pyonewu

* Brovasa HAC v CTOMMOCTb 10CTaBKMU
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| |

+32%
3a rop,
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PopmaT BbIXO4a

* bronneteHb «eGrocery B POCCUN» BbIXOAMT €XEeMECAYHO M PacnpoCTpaHAETCA No NoAnMcKe

*  OTtyeT BKAOYaeET cnepywouwime gaHHble:

1. O6bem pbIHKa 5. Ilngepsbl pbiHKa: 3aKka3bl 1 06bEM Npogax
CToMMOCTb NOAMNUCKM COCTaBANAET:
* KonnyecTtBo 3akasoB W AvHaMKKA MO PbIHKY * KonunyecTtBo no nrpokam
« CpegHecyToYHble MoKa3aTenu no pbiHKY » Pacnpenenexve gonei nuaoepos (BUTPUHBI, 3a 1 mecay 85 000 p.+ HAC
5 . . 3a 3 mecaua 210000 p.+ HAC
+ O6beM OHNaMH-NPOAAX U CPEOHUI YeK MO PbIHKY nnaTdopmbl, rPYNMbl KOMNaHMA) Y p-+HA
Mopgnucka Ha rog, 345 000 p.+ HAC
* [pupocT npogax 3a 12 mecsues
2. NpepnoxeHue n cnpoc
6. NMporHos
. KapTa npep‘no)KeHvM UrpPOKOB l'ITO6|D| noanmcaTtbCA, HanUwnTe HaM Ha ap,pec
« OXBaT PErMoHoB 40CTaBKO « OugaeMblit pocT KonnyecTBa 3akasos B 2025 . coordinator@datainsight.ru
« Feorpachust MOVCKOBbLIX 3aMPOCOB * MporHo3 o6bema pbiHKa U cpeaHero Yyeka Unu 3anonHuTe Gopmy Ha caiiTe
3. MocewaemocTb canToB 7. MeTopuka
* Ton UHTEpHET-MarasvHoB 1 pUTenrnepoBs no seb- * lNoAxoAb! K OLeHKe AaHHbIX
noceLaemMocTu * ACTOYHUKM U NPUHLMNBI pacyeToB

 [IvHamunka noceLaemMocTu 3a MecsL, 1 rof
Urpoku pbiHKa

4. Mo6unbHble NPUNoXeHUs ~ P N
/gooods AWaH ekyceunn K Yprokr Glabus 2 lenuBepn [ ferucreciars ARAVA KYNEP [ viKiEeE,
* PentnHrm n HakonneHHas nonynsapHocTb

OZON o
. v y 9, MepekpécTok g= .
« KONMYeCTBO YCTAHOBOK 1 AMHAMMKA o5 MATHUT LUl & neHTa OKEM fragh “6® cncovopeer @ namépoua © camokatr IIERER®

» CTabunbHOCTb PaboThbl MPUNOXKEHWIA uUTKoNOS @ élunexc SIngexc O Naeka
aa


mailto:coordinator@datainsight.ru
https://datainsight.ru/eGrocery_June_2022#forma
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OHnaiH-noKynka oaexabl 1 0byBMu.
AHanun3 notTpebuTenscKoro noBeaeHus

Poccus, pesynsmamsi onpoca nokynamened
Mapm, 2024 2

[Mporpamma nosinbHOCTU:

Mwudbl, peanbHOCTb, NpakTuKa

PI Datalnsight

OHManH-NOoKYNKa ogexapl 1 06yBU. AHaNN3
NOTPEOUTENBCKOrO NOBEAEHNS

B! Datalnsight

CpaBHeEHMEe Noab3oBaTesien NPorpamMm
-——  JJOSIbHOCTU KPYIMHbIX CETEN, 2024

TOTIM-1000 poccunckmnx |
NHTepHeT-marasmHoB
3a 2023 ropg

P®I Datalnsight

TOl-1000 POCCUNCKUX MHTEPHET-Mara3mHoB 2023



https://datainsight.ru/DI_Consumer_behaviors_fashion_2024?utm_source=di&utm_medium=ppt&utm_campaign=crm1
https://datainsight.ru/TOP1000_2023?utm_source=di&utm_medium=ppt&utm_campaign=crm1
https://datainsight.ru/TOP1000_2023
https://datainsight.ru/DI_loyalty_system_users
https://datainsight.ru/DI_loyalty_system_users

#05 2025 (anpenb)

[TapTHepbl Data Insight
w FEEtm 3 B B opve A @2

QCCoUMauMs PA3BUTHS [ Sfor - dy’mlc
group MHTEPUKTMBHOM PEKNCMbI ‘Mllb'l" oy Labivaya yield

$ dpd =282 TNV 8 nenra (@C05k €bay pwk MIK:

etwork EEEISTIT) eV

flupekc # MapkeT ROBOKASSA Dostavista & CBEPNOMMCTUKA ,‘Z‘. Tempoline

sﬁetResponse @ NoctaBka = == QPickPoint Sxaexc @) Mapwpyruzaums -

pecple & screens

éPﬂSt %% Avito PayPal OZON PaoylU @& Gett @ wynwizee, @

: PONY i =
ﬁ Dellvery apteka_ru EXPRESS BaEETESathrﬁ Q glﬁ! gga!u!,! (@)JLL —— BA./I T"IGI
\ Club — ‘
®

VO kassa -==s=_ W MATHUT OMD G icize aristos

atlas boxberry Msmépouka

< emarsys |gmoda © caMokar BKYCBMS  mindbox' [GETNEGST]



#05 2025 (anpenb)

Data Insight

Data Insight — nepBoe B Poccum areHTCTBO, CneymManm3npyolleeca Ha UCCneaoBaHUAX U

KoHcanTuHre B ob6nactn eCommerce u digital pbiHKOB.

HosocTtu Data Insight MoHuUTOpUHT e-commerce KOHTaKTbI

Pacchblinka nccnenooBaHuin HoBoCTHOM exeHeaenbHbIN datainsight.ru

Data Insight Ha NoYTy B MOHWTOpPUHT pbiHka eCommerced@datainsight.ru

AoeHb nyénukaumm ot Data Insight +7 (495) 540 59 06

n Youtube.com/@datainsightresearch
o T.me/Datalnsight

Noanucartbca [MTognucaTtbea
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