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InHamMmunka gonen Mmegua peKknamHoro
pbiHKa Poccuum
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PeknamMHble roHku: 2001-2018
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PbIHOK MHTEepaKTUBHOMU peKknambl — 1H2019

AuHaMukKa pocta cerMmeHToB

6%

BaHHepbl

26% 27%

15%

Branding Performance

Performance

Bupaeo Search CPx

HaHHble: IAB Russia, 1 nonyrogme 2019 no cpaBHeHuto ¢ nepsbiM nosnyroguem 2018

PocT Performance cermeHTa 21%

Poct Branding cermeHTa 12%
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[IpOrHo3 gonu peknamHbIX 3aTpart no
Meauna kaHanam B 2020: MnpoBbie PbIHKI
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25%

Mmoban Poccus CeBepHasa Amepuka 3anagHasa EBpona

BB ® Pagno [Npecca

HaHHble: Zenith, ad expenditure share by medium, USD, forecast; current prices
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LleHTpanbHas u
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[IlporHo3 Megua MUKca

- 48% - 50%
4% 0 0
2018 2019F 2020F
B Paano Mpecca OOH BB Bugeo Display m CPx m Search

HanHble: GroupM

[lona HTepHeT-peknambl B
MeOuaMmnkce peknamogarenemn
NPOAOIMKUT pacTu.

B 2019 r. oHa cocTtaBuT 48%,
B 2020 r. Ha 3TO Meguna
npuaetca yxe 50%.
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Yero oxxupgaet pbIHOK?



OnucaHue nccnenoBaHus

* /IsyyaemMm MHeHUs pekrnamoaarenen o pbiHKe
MHTEPAaKTUBHOWU peKnaMbl, ero AMHaAMUKE U
Pa3BUTUA, OOCTYMNHbLIX NHCTPYMEHTOB

* [1poBOOUTCA exerogHo, B Te4YeHUe yxe 6 ner.
« Onpoc peknamogaTernen no noapodbHoOn aHKeTe

JAB Advertisers Barometer:



[OAnHamuka 3aTpat Ha MHTEPaAKTUBHYIO peKnamy
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2018

Bbipoc Ha 50% Bbipoc Ha 21- Bbipoc Ha 11- Bbipoc meHee He nsmenunca Cokpatuacs
n bonee 50% 20% yem Ha 10%

B OHnanH-kKomnaHuu @ OddnanH-KomnaHnK

Kak uameHuncs 6rodxcem Bawezo 6peHOa Ha UHMePAKMUBHYH peKaamy (8
pybnesom ebipaxceHuu) 8 2018 2. no cpasHeHuro ¢ 2017 2.?

HaHHble: IAB Russia Advertisers Barometer 2019
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2019 (nporHo3)

Bbipoc Ha 50% Bblpoc Ha 21- Bbipoc Ha 11- Bbipoc meHee He namenunca CokpaTtuica

u bonee 50% 20% yem Ha 10%

B OHnanH-komnaHuu M@ OdpdpnanH-KomnaHUK

Kak usmeHumca 6100xem Bawezo 6peHda Ha UHMePaKMUBHYIo peknamyd
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InHaMmunkKa no Tunam peknamogareneu

2018 2019

100% 100%
3aTpyLHAOCL OTBETUTD

90% 90%

80% Cokpatuncs 80%

70% 70%
B He uameHunca

60% 60%

50% M Bbipoc meHee yem Ha 10% 50%

40% 40%
B Bbipoc Ha 11-20%

30% 30%

20% B Bbipoc Ha 21-50% 20%

10% 10%
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In the U.S,, the Retail industry spent most on Digital
Advertising in 2018

Estimated Digital Advertising spending distribution by industry in the U.S. in 2018 e
—_—_——

Retail Pharma & Healthcare Financial Services

Travel
Services & Other

4%
E&C’ E&M*
2% 2%

McmouHuK: Statista Ha ocHoge OaHHbIX HAYUOHA/IbHO20 CMmamucmu4eckoz2o op2aHa, Okmsabpe 2019
1: Electronics & Computers; 2: Entertainment & Media
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Mcnonb3yemMble MHCTPYMEHTbI peKnambl
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Mcnonb3oBaHe HOBbIX UHCTPYMEHTOB

Digital video B couceTsix

PeTtapretuHr

Native

Programmatic/RTB

Kpocc-meanitHoe nnaHmpoBaHue HR
ABTOMATM3aUMNA PEKAAMHBIX KOMMHWUM
Ucnonb3oBaHue opdnaiiH-AaHHbIX ANA OHAANH-KOMMAAHUN
Digital video c onnaTtoit 3a pe3ynbTtaTt

Perfomance retail (kew63K, KynoHbl)

Digital audio

ABTOMaTMYECKAA reHepaumna pekaamHbIX COobLLEeHN
Virtual reality, augumented reality

MoKynKa NPUAOXKEeHUM C ONaaToM 3a YCTAHOBKY
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Kakue u3 Hogbix peweHuli u popmamos 8 0bs1acmu UHMepaKmueHoUli peKknamel yxce ucrnosns3yem Baw

b6peHO unu Moxem Ha4Yamse UC0/163080Mb 8 3MOM UsU 8 credyrouem 200y ? 2019

HaHHble: IAB Russia Advertisers Barometer 2019
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Mcnonb3oBaHe HOBbIX UHCTPYMEHTOB
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10% 20% 30% 40% 50% 60% 70% 80% 90%

ABTOMATMYECKaA reHepaLma PeKNaMHbIX COObLLEeHN
Ucnonb3oBaHue opdnaiiH-AaHHbIX ANA OHAANH-KOMMAAHUN
Digital video c onnaTol 3a pe3ynibTaT

ABTOMaTM3aLMA PEKNAMHbIX KOMMHUIA

Kpocc-meaniiHoe nnaHmpoBaHue HR

Virtual reality, augumented reality B Moxem HavyaTb MCNO0/1Ib30BaTb

Perfomance retail (kew63K, KynoHbl) YKe ucnosnbsyem
Digital audio

Digital video B couceTax
Native
Programmatic/RTB

MOKyNKa NPUNOMKEHUIA C ONNATON 33 YCTAHOBKY

PeTtapretuHr

Kakue u3 Hogbix peweHuli u popmamos 8 067acmu UHMePaKkmueHoli peKaamel yxce ucnonssyem Baw

<14
b6peHO unu Moxem Ha4yamse UC0/63080Mb 8 3MOM UsU 8 criedyrouem 200y ? 2019 gr';:'
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Ucnonb3yemble performance MeTpuku

0% 10% 20% 30% 40% 50% 60% 70% 80%

Perucrpaums Ha caitte _ 23%
MoKynKa TOBapoOB WU YCAYrK _ 25%
YcTaHOBKa NPUIOMXKEHMA _ 17%

B YXKe ncnonb3ytoT XoTtenn bbl NICNONb30BaTbL

HanHble: IAB Russia Advertisers Barometer 2019 Ay
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IpanBepbl pocTa 40NN NHTEPAKTUBHOMN
peKknambl

0% 10% 20% 30%

yeenunuenne spemenn onnaiid || KGN 25
BosmoxHocTtb nsmepenus snoxennii || TG 24%
Boratbili Bbi6op uenesbix ayautopuii [ TTEKGGTEEEEEEEEEEE 22
3¢ dektnsHocTb nHTepaktusHoii peknamol [ TTTGTGTTEEEEEEEEEEEEE 22
Poct ayantopun mobunsroro untepHeta |GGG 22
BosmoxHoctn auHamuyeckoro Tapretudra (|| G 15%
BoamosHoctn uHterpaumm onnaiin- u opdnaitn-kamnanuit ||| KGN 15%
Poct uncna nonvsosateneii nntepreta || TTKGTGTGTGEGEGEGEGEGEGEGE 12
CHuxenve apdektnsHoctn TpagmumonHoi peknams [ TGN 12~

HanHble: IAB Russia Advertisers Barometer 2019 Ay
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Peknama - gBuratenb Toproenun?
ToproBnsa - AgBurarTenb peKknambl!




E-com:noka3atenu 2019 roga (nporHo3s)

3akasbl OHANalH-NpoAaXKu

1620 mnpp,

JaHHbie Data Insight 10.2019
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E-com:AnHamMumka pbiHKa

2017
m 2018H1
W 2018H2
H 2019H1
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20% 22%
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3aKasbl OHNanH-Npoaarxku, pyob.
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